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What is Keyword Research / Search Frequency Research?
* People entering phrases into search engines
 (athering search information around a selected topic

 Analyzing large volumes (100,000’s) of phrases and their
search frequencies for short and long tail insight

 Looking for trends, patterns, oddities, and ultimately:

Meaning!
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Who can integrate keyword research to their marketing
campaigns?

* (Online business:
— Long tail PPC campaign managers
— SEO/SEM account managers
— Bloggers, copywriters, webmasters
e (ffline business
* Non-profit government and NGO strategists

 Basically, anyone who’d benefit from knowing more about
their market!
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* Business Research
— Product Research
— Brand Equity
— Competitive Intelligence
— New Product Ideas
— Consumer Feedback

» Social Research
— Political Topics
— Public Issues
— Celebrity Brand
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satellite 17,855
plasma 17,853
tv show 12,206
direct tv 10,092
led 9,450
tv guide 6,563

projection 5,128 S )
Top 15 Topics in Online

Searches Surrounding:

Televisions

cable 3927
rear projection 3,880
flat screen 1,939
hdty 1,709
stands 1,628
system 1,611
portable 1,571

remote 1,400
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2,163
panasonic 1,790
mitsubishi 1,161

rca

sharp

Top 15 Topics in Online
Searches Surrounding:

pioneer 768

616

e Television
536 Brands

phillips
philips

wega

sanyo
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internet explorer 2,832
office 2,796
messenger 2,626

msn 2,356
Top 15 Topics in Online

Searches Surrounding:

g - Microsoft
2000 1,030 Downloads

word 1,442

outlook 1074

winrar 40

outlook express 8210
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supplies 869
making 737
soy 735
scented 5@
holder 440
supply 437

votive 362
Top 15 Topics in Online

Searches Surrounding:

aromatherapy 340

pillar 30

wax 2 Wholesale
jar Candles

gel 268
glass 265
fragrance 228

beeswax 13
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honda

dodge
toyota 324

mazda 2h5

Top 15 Topics in Online
Searches Surrounding:

Auto Brands:
EGR & PCV
Valves

nissan
explorer
mercury
bmw
jeep
porsche
isuzu

pontiac
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Top 15 Topics in Online
Searches Surrounding:

R Ford: EGR &
32 PCV Valves
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map
soldiers
dinar

us
military
casualties
videos
rape
american

pictures

2,957
2,724

Top 15 Topics in Online
Searches Surrounding:

Irag

15,546
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breast cancer 4,041
lung cancer 18,430
down syndrome 18,422
back pain 15,414
parkinson s disease 14,253
yeast infection 14,089

skin cancer 12,562

Top 15 Topics in Online
Searches Surrounding:

personality disorder 11,676 M ed |Ca|

heart disease 11,215

pain reliet 10,914 Problems &
bipolar disorder e Disorders

prostate cancer 8,010

heart attack 12,209

cancer symptoms 7,903

colon cancer PN

Ken Jurina President // Epiar Inc. target. connect. succeed’@f'
L

Mo part of this prezemation may be reproduced without the permission of Epiar inc. Al Raghls Reserved. Gopyngit & 2007, Epfar word mark, design and graphic are registered trademarks of Epiar inc.



2P N www.epiar.com/ses 1-888-428-5545
2> Qacial - oGarGh knging
Vuyviul 11 STRATEGIES Y 2007

CONFERENCE & EXPO

1761
back
esophageal
bladder
pain

stomach

symptoms
Top 15 Topics in Online

Searches Surrounding:
) S— Spasms

esophagus £

neck e

bronchial
lower

treatment

upper
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wife Fi T

girlfriend 281
tour 33

Top 15 Topics in Online
Searches Surrounding:

Tiger Woods

swing 243
cheats 230
codes 153

name 175

cheat 157

house 151

nike 136
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 The situation:
— Client: brick and mortar music equipment store
— Limited to regional sales, but ability to sell nationally online
— Online presence very limited and not SE friendly

e What we found (420,000 phrases analyzed):
— Demand for new product lines (brands, models, instruments)
— Demand for new vertical (branded clothing)
— Seasonal demands, comparison features
— Searches for discontinued products > New products

e The result:
— $90,000.00 sales/week nationally, up from virtually zero
— Dominant rankings on over 85% of key phrases
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 The situation:
— Client: environmental conservation organization

— Website not reaching target market (donors, educators, wetland
owners, general public)

» What we found (89,000 phrases analyzed):
— Significant demand for: wildlife paintings, teacher lesson plans
— Public misguided on specific environmental issue

— Linguistic patterns of searches for environmentally focused
charitable donation opportunities (donations, sponsors)

e The result:
— Keyword optimized site results in direct connection to online TM
— New online store with high sales of environmental artwork/products

— Education of public on environmental impacts to wetlands
Ken Jurina President // Epiar Inc. target. connect. succeed’:

Mo part of this prezemation may be reproduced without the permission of Epiar inc. Al Raghls Reserved. Copynght & 2007, Epfar word mark, design and graphic are registered trademarkza of Epiar inc




www.epiar.com/ses 1-888-428-5545

> Case Studv 3: Custom Manufacturer J6chinging
y V. VUOLUII IVIAITUIAULUI Gl grpaTeseseoor

 The situation:
— Client: Bronze & metal sign manufacturer
— 35 year established company with only regional sales
— Online exposure limited & dated
— Curious about new product opportunities
— Pessimistic about international markets & e-commerce

» What we found (125,000 phrases analyzed):
— Detailed analysis of online product demand and opportunities
— Company’s online marketplace was untapped by competition
— Joint venture opportunities in new verticals (digital display signs)
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* The result:

— Converted website into online marketing tool
o Sales force reduced by half
 Overwhelmed production capacity (in a good way)

— Company added new product lines:
* golf signage, pet grave markers, military memorials

— Internationally expanded client base (US and Europe)
— Monthly sales of $250,000.00 through website from almost nil
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